Product / services 
	Features 
	Benefit 

	Competitive price 
Product satisfaction 
Consistent quality 
Ideal to the consumers 
Sampling of the last product released in the market 
Routine equipment maintenance 
	It wills the number of sale.
More products will be sold.
Customers will trust the product.
More sales will be done.
Increase the coffee sales.
Ensuring there is the efficient in terms of service delivery.






Promoting / advertising 
By holding special events to promote products in the coffee shop.
Through giving incentive to the customers who visits the coffee shop 
The owner of the coffee shop can introduce cards to the royal customers 
Posting of the promotion banner’s 
By conducting the research about what the customers want and further improvement about the product 
	Promotion 
	cost

	facebook
	$200

	Intstagram 
	$200

	1000 flyer  11*17inches 
	$3000

	8 sheets billiboard  rental for  1 year
	&36000

	total
	$39400



Place / distribution 
The products in the coffee shops can be distributed through different channels from the producer to the consumer.
The order can also be made from the producer to the retailer and to the consumer.
The product can also be distributed from the producer to the wholesale to the retailer before the consumer can have the access to the product. 
The products can also be available through the following channel from the producer to the distributor to the retailer then to the consumer.
The producer produce the product but this time the agent is involved before it reaching the retailer and finally to the retailer.
Pricing strategies 
Direct Materials: DM = Quantities x Market prices 
Direct Labor: DL = Labor salaries per month x (estimated site hours / Total monthly hours. - Construction Overhead:. CO = Total asset cost – residual value / Asset’s useful life (per hours or miles). 
Total project cost = DM + DL + CO 
Product Price = Total Costs + xx % profit margin
Assuming the quantities are 2000 and market price is $ 40 per coffee product, labor salary per month is $3000 and each worker work for 8 hours.
The total cost for the assets is $40000 and the residual value is $10000
Dm= 2000*$40= $8000
Dl =$3000*8=24000
Co =$40000-$10000=$30000
Total project cost =$8000+$2400+$30000=$ 40400
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